
 

Young inventors sought for Navy Pier toy expo 
Industry execs will judge ideas at weekend convention 
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In the film "Big," young Josh Baskin, played by Tom Hanks, endures trauma, drama and comedic 
complications after he wakes up in the body of an adult but keeps his 12-year-old brain. Things start 
looking up once he gets a job with a toy company that taps his childlike creativity and imagination. 
 
It's sort of like that at this year's Young Inventor Challenge, except without the trauma of growing up 
overnight. They've left in the fun part, though: inventing toys. 
 
The Young Inventor Challenge is a toy and game invention competition for youths 18 and younger that 
will be held at the Chicago Toy & Game Fair, Friday through Sunday at Navy Pier. Organizers say it's the 
nation's largest public toy and game event. 
 
The competition works like this: Come up with an idea for a toy or game, make the prototype, test the 
prototype, write rules or instructions and design a three-paneled marketing poster that can fit on a 
tabletop space measuring 36 inches wide by 24 inches deep. 

Then bring it all to Navy Pier by 9:30 a.m. Saturday and expect to stay awhile Saturday and Sunday. 
 
But first, you have to get the application form, which you can find at www.chitag.com, or by calling Lund 
and Co. Invention, the River Forest company coordinating the competition, at 708-689-8233. The entry 
fee is $15, and space is limited to 120 entries. The deadline is Monday. 
 
Fair attendees will be given ballots and asked to vote for their favorites based on originality, creativity, 
appeal and the presentation of the marketing message. The winner will be featured in Inventors Digest 
magazine, receive a one-year subscription and go to lunch with toy industry executives. The top three 
finishers will receive a package of games and toys from exhibitors. 
 
This is the third year of the competition, and it's unclear whether any previous entries have been licensed 
or taken to market. Toy manufacturers are notoriously secretive. Regardless, one of the most valuable 
parts of the experience for inventors is showcasing their ideas to leading industry executives, said Bruce 
Lund, general manager of Lund and Co. 
 
Finally, think positively. Chicagoland is fertile toy and game development territory. Beanie Babies, Lite-
Brite and the games Mouse Trap and Operation are just a few products with roots in the Chicago area. 
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